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LOOKING FORWARD: NEW MANAGEMENT, NEW BUSINESS OPPORTUNITIES, NEW RESOURCES HEADLINE JANUARY 2010 EDITION OF SEATTLE GIFT SHOW 
ATLANTA (October 19, 2009) – Now owned and managed by Urban Expositions, the Seattle Gift Show’s January 23-26, 2010 edition at the Washington State Convention & Trade Center will come together with the permanent showrooms at Pacific Market Center for Seattle Market Week – (January 20-26, 2010).  These two world-class, easy-to-shop venues will bring together thousands of gift, home and lifestyle products in every market category, as well as a full range of buyer services, that promise to make Seattle Market Week the launch pad for breaking trends and new business opportunities for the forward thinking retailer.

“The Seattle Gift Show has always catered to the specialized needs of the Pacific Northwest retailer,” explains Doug Miller, president, Urban Expositions.  “Our team is working hard to build upon the show’s strengths by bringing in even more new product and trend resources, as well as time and money-saving buyer services, so the region’s retailers can stay close to home to find everything they need – all while saving travel dollars and reducing their carbon footprint, as well as supporting the local economy.

Among the highlights for the Seattle Gift Show:

TREMENDOUS SELECTION

Retailers can explore more resources than ever before from hundreds of companies representing more than 3,000 plus top name lines and innovative newcomers.  Exhibitors are categorized in eight easy-to-shop sections: Food Focus, Gifts & Collectibles, Handmade, Home & Garden, Northwest Directions, Personal Style, Treasures To Go (Cash & Carry) and Vintage Collection.
FABULOUS FLOOR SHOW

In addition to the tremendous product selection buyers will find in the booths, a number of striking product displays and educational programs will be featured throughout the show floor, including

· Product Preview Area- Many exhibitors will showcase their newest, trend-setting products in the special Product Preview Area, allowing buyers to preview the  “must have” items for 2010.
· Exhibitor Floor Demonstrations- Don’t miss exhibitor hosted informational demonstrations held throughout the show.  Created to be both entertaining and educational, these demonstrations will be held on the show floor for easy buyer access. 
ONSITE BUYER SERVICES

The Seattle Gift Show offers a full roster of buyer services including:

· Free Business Building Educational Seminars- All registered buyers are invited to attend free educational seminars offering a wealth of ideas and tips.  Programs include:

Saturday, January 23

What’s New for the New Decade: Product Trends and Retailing Concepts to Engage Customers and Stimulate Sales.

1:00pm- 2:00pm

Presented by: Caroline Kennedy, editor in chief, Gifts & Decorative Accessories
A look at some of the current product fashion trends as well as ways retailers are motivating themselves and stimulating customer traffic.

Sunday, January 24

What is Social Media & How Can You Use It To Increase Business?

1:00pm- 2:00pm

Presented by: Brian Linton, founder, Sand Shack LLC, blogger, industry insider

Social Media! This term is in the news, on the web, and just about everywhere you turn nowadays. But what exactly is social media, and what’s the big deal about it?  Blogs, Facebook, and Twitter are just a few of the social media tools that have revolutionized the way the world communicates.  In this seminar we will explore what social media is and how your business can use it to increase your Internet presence and improve interactions with customers – and most importantly, look at how doing so can increase your sales both on and offline.
Advanced Social Media: Strategies for Using Facebook, Twitter and Blogging For Your Retail Business

3:30pm – 4:30 pm 

Presented by: Brian Linton, founder, Sand Shack LLC, blogger, industry insider

So you use Facebook, you blog, and maybe you even tweet, but what are some of the things you should be doing with these tools to increase business and build your brand? Join Brian Linton, founder of Sand Shack, as he dives deep into social media strategies relevant to the retail industry. Find out how and why to build a following online and authority in your space.  Learn low cost, virtually free, strategies to increase traffic to your website and store without your customers feeling like they are being sold to, and learn the tricks and tips that he has used to build Sand Shack’s social media presence and increase his business.

Monday, January 25

Five Things You Can Do Right Now to Enhance Your Life and Business
1:00pm- 2:00pm

Presented by: Linda Cahan, owner, Cahan & Company
This talk will give you practical and practically free ways to make all aspects of your life more successful. From how your store or office is set-up to the psychology of color, you’ll walk out of this seminar with a minimum of three things you’ll want to do immediately when you get back to your office, store or home – or, most likely all three. 

Feng Shui For Retail 

3:30pm-4:30pm

Presented by: Linda Cahan, owner, Cahan & Company
Feng Shui is the ancient Chinese art of placement used to create the proper balance of energy in a space for optimum prosperity, happiness and health. The placement and balance of energy and elements in a retail space can determine the future success of a store as well as the health of the people who shop and work there.  This talk will stress modern interpretations of Feng Shui for Retail and show how it can be used simply and immediately to enhance a stores’ environment.

· Free Show Specials- Many exhibitors will be offering unique specials or discounts designed specially for the Seattle Gift Show attendees only. 
· Parking Rebates – Buyers can also receive parking rebates based on orders placed at the show.  Look for more information coming soon 
· Earth Conscious Options- ECO– Exhibitors with products that fall under the Green, Sustainable, Organic and Recycled category will be listed on with website and in the official show directory to help retailers quickly and easily identify green companies.
SHOW HOURS
Saturday, January 23
9:00 am- 6:00 pm

Sunday, January 24
9:00 am- 6:00 pm

Monday, January 25
9:00 am- 6:00 pm

Tuesday, January 26
9:00 am- 3:00 pm 

HOTEL ACCOMMODATIONS- DISCOUNTED ROOM RATES AS LOW AS $99 

For discounted hotel accommodations, buyers should call Connections at 1.800.262.9947 or visit www.giftshowhotels.com to take advantage of discounted room rates as low as $99.

BUYER INFORMATION

For attendee information or to pre-register, attendee can visit www.seattlegiftshow.com  or contact Jhana Jordan, Buyers Relations Representative at 678.285.3976 or email jjordan@urban-expo.com 

EXHIBITOR INFORMATION

For exbibitor information about the Seattle Gift Show, contact Lisa Glosson , show director, Urban Expositions, 1690 Roberts Blvd, Ste 111, Kennesaw, GA 30144,. Phone: 678.370.0332 or 800.318.2238 x 337.  Fax: 678.285.7469; Email: lgosson@urban-expo.com.  Visit www.seattlegiftshow.com for more information. 
URBAN EXPOSITIONS

Urban Expositions is a leading producer of gift, souvenir and resort merchandise trade shows. Urban Expositions also produces Material World & Technology Solutions, the global fashion production, supply chain and technology events for the sewn products industries.  For more information, visit www.urban-expo.com
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